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Leadership and responsibility in a globalized world: 






























































































































































































Aim: Promoting international and  
 intercultural cooperation
Topics: _ Corporate governance and  
  international value chains
 _ International cooperation
 _ Sino-German business relations
 _ Diversity management
 _ Post-merger integration
 _ Virtual cooperation








The management of global value chains plays a central role in international business. 
A study carried out during the first phase of this project module demonstrated that manage­
ment and supervisory boards of DAX 30 corporations are far less international in character 
than their companies’ business activities. Since the performance of international corpo­
rations depends to a large extent on the appropriate international configuration of value 
activities, the value chain was examined in the second project phase with reference to three 
selected corporations in the automotive industry. The results show where there is a need for 
action in the structure of international value chains, and with regard to the options which 
ought to be pursued in order to increase competitiveness in the global context.
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Value configuration and influencing factors
Building a successful global 



















Growth at home and abroad 
















Traditional View Modern View
Type of corporation Strictly hierarchical corporation Network Organization
Decisions Centralization at headquarters Decentralized centralization
Approach to
coordination
Top down Top down and bottom up
Role of subsidiary Implementation





Country of origin 
and host countries







moulded by country of origin
Elements from country  
of origin and host countries
Change of perspective in the management of international value chains
Value configuration for new 









































_ Make the most of your subsidiaries. 
If you conceive them as competence 
centres, you will be able to generate 
competitive advantages for the whole 
corporation.
_ Decentralize a part of your develop-
ment activities. In this way you can 
secure the advantages of both global 
standardization and adaptation to local 
customer needs.
_ Every international strategy requires 
an appropriate structure of the whole 
value chain–not only of single value 
activities. Therefore, analyze all parts 
of the value chain!
_ Internationalize your top management. 
International value creation calls for 
international executives.
Action Points
Prof. Dr. Stefan Schmid
Is Professor for International Management 
and Strategic Management at ESCP-EAP 
European School of Management in Berlin. 
His research interests include international-
ization strategies, headquarters-subsidiary 
relationships in multinational corporations, 
and international corporate governance. He 
teaches in Master-, MBA-, PhD- and execu-
tive education programs. At ESCP-EAP Pro-
fessor Schmid is Academic Dean of the MEB 
program (Master in European Business); cur-
rently he is also Chairman of the Internatio-
nal Management Division within the German 







Stefan Schmid and Andrea Daniel. Die Internatio-
nalität der Vorstände und Aufsichtsräte in Deutsch-
land. Bertelsmann Stiftung, Gütersloh 2007.
Internationality index of management and supervisory 
boards of DAX 30 corporations. Available in German  
from the Bertelsmann Stiftung or downloadable at  
www.bertelsmann-stiftung.de
Stefan Schmid and Philipp Grosche. Managing 
the International Value Chain in the Automotive 
Industry–Strategy, Structure and Culture. Bertels-
mann Stiftung, Gütersloh 2008.
Case studies and options for the management of competi-
tive value chains. Available in German and English from  
the Bertelsmann Stiftung or downloadable at www. 
bertelsmann-stiftung.de
Die Internationalität der
Vorstände und Aufsichtsräte 
in Deutschland
Stefan Schmid, Andrea Daniel
internationalität_druckdatei  22.02.2007  17:53 Uhr  Seite 1
Conference on „Globalization – Corporate Culture – 
Business Success“. March 2007, ESCP-EAP European 
School of Management in Berlin.
Bertelsmann Stiftung conference. Lectures and discussions 
with representatives of the business and academic worlds, 
and Liz Mohn, Vice-Chair of the Bertelsmann Stiftung 
Executive Board, Gütersloh.
Stefan Schmid, Philipp Grosche
Strategie, Struktur und Kultur
Management internationaler 
Wertschöpfung in der Automobilindustrie








































On the basis of a study involving more than 50 cooperation experts from 17 international 
companies, the “cooperation competence” project module provides the cooperation manager 
with a set of practical tools which he or she can use to successfully shape and develop the 
collaboration with partnering companies. The toolbox provides comprehensive practical 
help ranging from an assessment of cooperation­related strengths and weaknesses to the 
planning of cooperation and the identification of the reasons for problems and appropriate 
ways of solving them.
Cooperation Competence– 

























































Problematical areas in international corporate cooperation
  Context
 Basic conditions cannot  
 be influenced
  Structure
 Organizational structure of  
 partner companies or the  
 structure of the project
  Perception
 Perception of the  
 cooperation partner
  Transfer
 Exchange process /  
 information flow between
 cooperation partners
  Mutuality












“How are we going to get 






























_ A good strategy is not enough.  
Prepare your team in a systematic way 
to meet the challenges of cooperation.
_ Dos and don’ts. In a cooperation  
project, do not forget the 18  
fundamental principles of successful 
interaction!
_ No hasty reactions. In cooperation 
projects, learn to distinguish between 




Prof. Dr. Stefanie Rathje
After majoring in Communications Studies in 
Berlin and Business Administration (MBA) in 
Chicago, Stefanie Rathje worked for six years 
for an international strategy consultancy. After 
gaining a doctorate, she was appointed to the 
post of Assistent Professor for Intercultural Busi-
ness Communications at the Friedrich-Schiller 
University in Jena. Her research interests include 
intercultural corporate management and com-
munications, the management of intercultural 
cooperation, intercultural competence, and inter-
national marketing and branding.




Stefanie Rathje. Cooperation Competence – Toolbox 
to enhance the success of international business 
cooperation. Bertelsmann Stiftung, Gütersloh 2008.
Tools with which to organize successful cooperation 
between international corporations in the form of a media 
box with handbook, instructions for use, checklists, electro-
nic questionnaire tools und moderation materials (German/
English). Obtainable from the Bertelsmann Stiftung or any 
good bookshop.
Susann Juch, Stefanie Rathje and Petra Köppel. Cultural fit oder fit for culture? Ansätze für ein effizientes 
und effektives Instrumentarium zur kulturellen Gestaltung der Zusammenarbeit in internationalen Unterneh-
menskooperationen. Arbeit – Zeitschrift für Arbeitsforschung, Arbeitsgestaltung und Arbeitspolitik 2 2007.
Scholarly report on the theoretical background and methods of the study (In German). Obtainable from www.zeitschriftarbeit.de 
or downloadable at http://www.bertelsmann-stiftung.de/bst/de/media/xcms_bst_dms_21334__2.pdf
Customizing-Workshop Cooperation Competence
March 2007, ESCP-EAP European School of Manage-
ment Berlin.
One-day workshop with cooperation experts of the partner 
corporations in order to elucidate practical aspects of the 
Toolbox.
Toolbox Cooperation Competence
March 2008, IBM-Forum Stuttgart.
One-day Workshop with cooperation experts of the partner 
companies and intensive pre-tests (functions, user-friend-











International value chains as in the case of 
BASF make special demands on the manage­
ment. What role does corporate culture play 
in the establishment and management of 



















Mister Hambrecht, BASF stands for a value­
oriented corporate culture. What does this 


























Cooperation within global networks which 
transcend the borders and limits of coun­
tries and companies is an important buil­
ding block in your company, one which 
promotes innovation and competitiveness. 






















 Dr. Jürgen Hambrecht, Chairman of BASF SE
2
How can diversity contribute to the 



















BASF is very active in emerging economies, 
especially in China. What are the oppor­
tunities inherent in this cooperation and 

















Dr. rer. nat. Jürgen Hambrecht was born in 
Reutlingen in 1946. He is married, has four 
children, and gained his doctorate in chem-
istry at the University of Tübingen in 1975. 
Hambrecht has been chairman of “BASF– 
The Chemical Company” since 2003. Prior to 
this he worked for the corporation for almost 
30 years in various areas in different parts  
of the world. Among other things he is a 
member of the supervisory board of Daimler 
AG and Lufthansa AG, and is also vice-
president of the Confederation of German 
Industry e.V. (BDI) and chairman of German 
industry’s Asia-Pacific Committee (APA).
BASF SE
“BASF–The Chemical Company” is the 
world’s foremost chemical corporation. In 
its market segments it attained a turnover 
amounting to E	58 billion in 2007. 
It has more than 95,000 employees in 170 
countries, deals with customers in more than 
200 countries and possesses more than 150 
production plants throughout the world. On 
14 January 2008 BASF AG was transformed 
into a European Company (Societas Euro-












Sino­German cooperation certainly gives corporations new opportunities, but also confronts 
their executives and employees with challenges relating to transcultural management and 
intercultural cooperation. This project module brings together the experiences of more than 
50 Chinese and German employees, executives and consultants, provides background infor­
mation and gives recommendations on how Sino­German cooperation can be successfully 
implemented on the ground in Germany.





“Both sides need to develop 
































“Confucius says that one 
should try to find out about 
prohibitions, customs and 

































































_ Chinese corporations are investing 
more and more in Germany–learn  
to understand this at an early stage 
as a new potential customer, supplier, 
cooperation partner and employer.
_ Knowledge creates understanding– 
get to know the economic, legal and 
cultural background of your Chinese  
or German business partner.
_ Intercultural cooperation has to  
be implemented by both sides–  
join forces to look for challenges  




Dr. Andreas Klossek 
Has worked since 2003 at the Department 
of Business Administration at the Freiberg 
University of Mining and Technology, and is 
particularly interested in the area of interna-
tional management and human resources. 
His research work is devoted to the success 
of international joint ventures and alliances 
with a special focus on China. 
Academic Partners Corporate Partners
Dr. Bernd Michael Linke 
Since 1998 has taught at the Department 
of Intercultural Business Communication at 
Friedrich Schiller University in Jena, where 
his target culture is East Asia. He spent many 
years doing research and working in East 
Asia. His research interests, in addition to East 
Asian Modern History and Economic History, 
are intercultural management, cultural anthro-




Stefanie Sohm, Bernd Michael Linke and Andreas 
Klossek. Chinese Companies in Germany – Chances 
and Challenges. Bertelsmann Stiftung, Gütersloh 
2008. 
Available in paperback in German and Chinese from the 
Bertelsmann Stiftung and downloadable in English at  
www.bertelsmann-stiftung.de
Experts’ Workshop with corporations and experts on 
Sino-German business relations. March 2007, Berlin.
Workshop devoted to identifying the difficulties in trans-
cultural cooperation. 
Workshop with corporations and experts on Sino-
German business relations. May 2007, Stuttgart.
Workshop devoted to producing recommendations for the 
successful implementation of transcultural cooperation.
Corporate Culture and Business Success–Sino- 
German cooperation in the age of globalization.
Conference, July 2007, Beijing.
Lectures and discussions with business and political  
representatives from China and Germany. The papers given 
on this occasion are downloadable at www.bertelsmann-
stiftung.de




“Cultural diversity means much 
more than the mere coexis­






















The “Synergy by Diversity” initiative has shown quite clearly that German corporations 
value, encourage and make use of cultural diversity, even if in many areas there is still room 
for improvement. The spectrum of measures is wide, and the economic advantages are con­
siderable.
Diversity Management as a critical success 




“I can´t think of one area–from accounting to  






“Diversity management is a 



































ality in the corporation as a 
source of strength and as an 









Signing the Charter of Diversity – 








In these corporations we were able to pin­
















Consultant and managing director of prove 
Corporate Consultancy GmbH. Project 
management, specialist for measures asso-
ciated with socially acceptable staff reduc-
tion, diversity management, and services 
procurement.
Academic Partners
_ Diversity management must be based 
on a strategic approach
_ Diversity management needs structures
_ Cultural diversity management func-
tions only if cultural diversity is valued 
as a resource
_ Small and medium-sized companies 
profit from diversity by arranging for 
the training, deployment and school-
ing of their employees in intercultural 
terms






diversityworks is the Gender & Diversity Trai-
ning and Consultancy Department of prove 
Corporate Consultancy GmbH. It concentrates 
on Diversity Management, Consultancy for 
Private Companies, Public Organizations and 




Business research specialist, systemic orga-
nization developer and trainer and advisor 
for diversity management at prove Corporate 
Consultancy GmbH. Responsible for the 





Petra Köppel and Dominik Sandner, 
Synergie by Diversity. Real Life Examp-
les of Cultual Diversity in Corporations. 
Bertelsmann Stiftung, Gütersloh 2008. 
A set of examples from 13 corporations in 
which cultural diversity has led to economic 
advantages. Available in German and English 
from good bookshops or downloadable at 
www.synergy-by-diversity.de
Carolin Krislin and Petra Köppel. Diver-
sity Management durch die Hintertür. 
Über das wirtschaftliche Potenzial 
von kultureller Vielfalt im Mittelstand. 
Bertelsmann Stiftung, Gütersloh 2008. 
Article on the use of diversity in small and 
medium-sized companies consonant with 
market requirements. Available in German at 
the Bertelsmann Stiftung or downloadable at 
www.synergy-by-diversity.de
Ján Figel’. Diversity, its Benefits and the 
Year of Intercultural Dialogue, Berlin 
2008. 
Paper of the EU Commissioner for Education, 
Training, Culture and Youth on the use of 
diversity in the European Union. Available in 
English www.synergy-by-diversity.de
Maria Böhmer. Vielfalt als Chance – 
Herausforderungen für Politik und Wirt-
schaft. Die demographische Entwick-
lung in der berufstätigen Bevölkerung, 
Berlin 2008. 
Paper given by the Minister of State with 
responsibility for migration, refugees and 
integration. Available in German at www.
synergy-by-diversity.de
Taylor Cox. An Update on the Relati-
onship between Workforce Diversity 
and Organizational Performance. Berlin 
2008. 
Paper by the diversity pioneer on the current 
state of research devoted to the influence of 
diversity on corporate success. Available in 
English at www.synergy-by-diversity.de
Petra Köppel. “The Business Case for 
Cultural Diversity: Satisfaction, Market 
Orientation and International Success”. 
The International Journal of Diversity 
in ORGANISATIONS, COMMUNITIES & 
NATIONS, Vol. 7, No. 6, 2008. 
Paper on the prospects for cultural diversity 
in the business world. Available in English at 
www.diversity-journal.com
Petra Köppel, Yan Junchen and Jörg 
Lüdicke. The International Status Quo 
of Cultural Diversity Management. 
Bertelsmann Stiftung, Gütersloh 2007. 
Survey on the dissemination and the advan-
tages of diversity management in German 
corporations compared to other countries. 
Available in German and English from the 
Bertelsmann Stiftung or downloadable at 
www.synergie-durch-vielfalt.de.
Petra Köppel. “Diversität als Ressource 
nutzen” Personal. Issue 01/2007. 
Article on the integration of diversity in a cor-
porate culture based on esteem. Available in 
German at www.synergy-by-diversity.de
Synergy by Diversity
Real Life Examples of Cultural Diversity in Corporations 













Cultural Diversity Management in 
Deutschland hinkt hinterher
Petra Köppel, Junchen Yan, Jörg Lüdicke
Diversity Management durch
die Hintertür
Über das wirtschaftliche Potenzial von 
kultureller Vielfalt im Mittelstand




Panel discussion in February 2008, Bertelsmann  
Representative Office in Berlin. 
Lectures and discussion with EU Commissioner Figel’, 
Minister of State Böhmer, Vice-Chair of the Executive Board 
Mohn (Bertelsmann Stiftung), Member of the Board Schmidt 
(Deutsche BP), Executive Advisor Montes (Siemens), and 
Taylor Cox.
“Diversity as a Resource”
Open Forum, July 2008, Frankfurt am Main. 
Definition and development of diversity tools with Hans Jab-
lonski, Sylvia Stange (Deutsche Telekom), Anika Dietze (IBM) 
and 80 human resources and diversity representatives.
“Diversity & Innovation”
Experts’ workshop, September 2008, Novartis Basel. 
Ideas on how to organize innovation through diversity for-
mulated together with representatives from Novartis, Robert 
Bosch, ABB und BASF.
“Diversity & Market Access”
Experts’ workshop, October 2008, Western Union, 
Vienna. 
Ideas on how to enter markets successfully with the help of 
diversity formulated together with representatives from Wes-
tern Union, Ay Yildiz, Wien Tourismus, and Völklinger Kreis.
The reports on the various events can be downloaded free 
































Mister Fehrenbach, the Bosch Group is a 
richly traditional corporation which is very 
much the work of its founder. How would 
you describe the corporate culture of Bosch 
as it exists today? What kind of impact does 


























Chairman of the Board of Management  





















International value chains as in the case of 
Bosch Group make special demands on the 
management. What role does corporate cul­






Chairman of the Board of Management  
of Robert Bosch GmbH


















Your corporation now employs about 
280,000 workers with a variety of nationa­
lities, cultures and religious convictions in 
more than 50 countries. How can this diver­
sity make a contribution to the success of 

































Cooperation in global networks which tran­
scend national and corporate borders is an 
important module within your corporation 
which encourages innovation and promo­
tes competitiveness. How do you provide 
support for international cooperation with 
corporate partners who are either suppliers 












Robert Bosch is already very active in the 
countries which are up­and­coming eco­
nomic powers. What are the opportunities 
which derive from cooperation between 
companies in industrialized nations and 
those in emerging economies, especially 
China, and what challenges does this pose 
for the executive leadership and the corpo­




Franz Fehrenbach has been chairman of the 
management of Robert Bosch GmbH since 
1 July 2003, and sits on the board of the 
Automotive Industry Association (VDA), on 
the U.S. committee of the Presidential Board 
of the Confederation of German Industry e.V. 
(BDI) and on German industry’s Asia-Pacific 
Committee.
After studying industrial engineering he 
joined the Bosch Group as a trainee. In the 
course of his career he gained international 
experience as facility manager at the Robert 
Bosch Corporation, became a member of the 
management in the U.S. and was in charge 
of the start of the company’s operations in 
India. He was responsible for the successful 
integration of Rexroth, the manufacturer of 
electric drives and controls, into the industrial 
technology division and its transformation into 
Bosch Rexroth AG.
Bosch Group
The Bosch Group is a leading global supplier 
of technology and services. In the areas 
of automotive and industrial technology, 
consumer goods, and building technology, 
some 271,000 associates generated sales 
of E	46.3 billion in fiscal 2007. The Bosch 
Group comprises Robert Bosch GmbH and 
its roughly 300 subsidiary and regional com-
panies in over 50 countries. 228 of the 292 












Post-merger Integration and  
Corporate Culture










































Academic Partner Corporate Partner
Dr. Achim Weiand
Professor for Human Resources and Orga-
nization in International Corporations at 
the Fachhochschule Hof. 
Prior to this he worked in the field of 
human resources, latterly as the Direc-
tor of Human Resources at Viterra AG. 
His research interests are in the areas 
of human resources and organizational 
development, mergers and acquisitions, 
knowledge management, intercultural 
management and leadership.
Publications
Achim Weiand. BP acquires Veba Oel and Aral. 
Post-Merger Integration and corporate culture. 
Bertelsmann Stiftung. Gütersloh 2007.
Available in German and in English from the 
Bertelsmann Stiftung or downloadable at  
www.bertelsmann-stiftung.de
Für  e ine zukunftsfähige Gesel lschaft Ber te l smann St i f tung
BP acquires 
Veba Oel and Aral







































Critical success factors in Virtual Cooperation
Case Study: Best practices from Microsoft Germany GmbH  




Professor for Work, Organizational and 
Market Psychology at the Institute for 
Psychology at Christian-Albrecht University 
in Kiel. 
The emphasis of his study is on internet-
based human resources work and teleco-
operation, including the effects and form 
of telework, e-cruiting, the internet-based 
selection of staff, and the management of 
virtual teams.
Udo Konradt. Erfolgsfaktoren virtueller 
Kooperationen, Best Practices von Microsoft 
Deutschland GmbH und Telefónica o2 Germany. 
Bertelsmann Stiftung. Gütersloh 2007.
Available in German.
Academic Partner Corporate Partners
Publications
Udo Konradt
Best Practices von Microsoft Deutschland GmbH
und Telefónica o2 Germany
Erfolgsfaktoren
virtueller Kooperationen





































































































Juch, Susann, Stefanie Rathje, and Petra Köppel. 
„Cultural Fit or Fit for Culture“. Arbeit – Zeit-
schrift für Arbeitsforschung, Arbeitsgestaltung und 
Arbeitspolitik, (16) 2 2007: 89–103. http://www.
bertelsmann-stiftung.de/bst/de/media/xcms_
bst_dms_21334__2.pdf 
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Köppel, Petra. „Förderung der kulturellen Viel-
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Köppel, Petra. Globalization and Change. Bertels-
mann Stiftung. Gütersloh 2007.
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Diversity: Satisfaction, Market Orientation and 
International Success”. The International Journal 
of Diversity in Organisations, Communities & 
Nations, (7) 6 2007.
Köppel, Petra, and Dominik Sandner. Synergy by 
Diversity. Real Life Examples of Cultural Diversity 




Auer-Rizzi, Werner, Susanne Blazejewski, Wolf-
gang Dorow and Gerhard Reber. Unternehmens-
kulturen in globaler Interaktion. Analysen, Erfah-
rungen, Lösungsansätze. Bertelsmann Stiftung. 
Gütersloh 2007.
Blazejewski, Susanne, and Wolfgang Dorow. 
Unternehmenskulturen in globaler Interaktion. Ein 




Blazejewski, Susanne, and Wolfgang Dorow. Cor-
porate Cultures in Global Interaction. A Manage-




Böhmer, Maria. Vielfalt als Chance – Heraus-
forderungen für Politik und Wirtschaft. Die 
demographische Entwicklung in der berufstätigen 
Bevölkerung. Bertelsmann Stiftung. Gütersloh 
2008. http://www.bertelsmann-stiftung.de/bst/
de/media/xcms_bst_dms_23950_23995_2.pdf 
Cox, Taylor. An Update on the Relationship 
between Workforce Diversity and Organizational 
Performance. Bertelsmann Stiftung. Gütersloh 
2008. http://www.bertelsmann-stiftung.de/bst/
de/media/xcms_bst_dms_23946_23996_2.pdf 
Figel’, Ján. Diversity, its Benefits and the Year of 





Köppel, Petra, and Dominik Sandner. Synergie 
durch Vielfalt. Praxisbeispiele zu Cultural Diversity 
in Unternehmen. Bertelsmann Stiftung. Gütersloh 
2008. http://www.bertelsmann-stiftung.de/bst/
de/media/xcms_bst_dms_23800__2.pdf 
Köppel, Petra, Junchen Yan, and Jörg Lüdicke. 
Cultural Diversity Management in Deutschland 
hinkt hinterher. Bertelsmann Stiftung. Gütersloh 
2007. http://www.bertelsmann-stiftung.de/cps/
rde/xbcr/bst/xcms_bst_dms_21374__2.pdf 
Köppel, Petra, Junchen Yan, and Jörg Lüdicke. 
The International Status Quo of Cultural Diversity 
Management. Bertelsmann Stiftung. Gütersloh 
2007. http://www.bertelsmann-stiftung.de/cps/
rde/xbcr/bst/xcms_bst_dms_22868__2.pdf 
Krislin, Carolin, and Petra Köppel. Diversity 
Management durch die Hintertür. Über das 
wirtschaftliche Potential von kultureller Vielfalt 
im Mittelstand. Bertelsmann Stiftung. Gütersloh 
2008. http://www.bertelsmann-stiftung.de/bst/
de/media/xcms_bst_dms_24944__2.pdf 
Sackmann, Sonja A. Toyota Motor Corporation. 
Eine Fallstudie aus unternehmenskultureller 




Schmid, Stefan, and Andrea Daniel. Die Inter-
nationalität der Vorstände und Aufsichtsräte in 




Schmid, Stefan. „Truly International? Internati-
onalität von Vorständen und Aufsichtsräten in 
Deutschland“. Economag – Wissenschaftsmagazin 
für Betriebswirtschafts- und Volkswirtschaftslehre, 
1 2007. http://www.economag.de/magazin/
2007/1/12+Truly+international%3F 
Schmid, Stefan. „Wie international sind Vor-
stände und Aufsichtsräte? Deutsche Corpo-
rate-Governance-Gremien auf dem Prüfstand“. 
Working Paper, 26, ESCP-EAP European School 
of Management Berlin, September 2007. http://
www.escp-eap.eu/uploads/media/SS_WP_04.pdf 
Schmid, Stefan, and Andrea Daniel. „An Upper 
Echelons Approach to Measuring Internationali-
zation”. Perspectives on Internationalization and 
International Management. Bd. 148. Hrsg. Jorma 
Larimo. Vaasa/Finnland 2008: 158–179.
Schmid, Stefan, and Philipp Grosche: Manage-
ment internationaler Wertschöpfung in der Auto-
mobilindustrie. Strategie, Struktur und Kultur. 
Bertelsmann Stiftung. Gütersloh 2008.
Weiand, Achim. BP acquires Veba Oel and Aral. 
Post Merger Integration and Corporate Culture. 
Bertelsmann Stiftung. Gütersloh 2007. http://
www.bertelsmann-stiftung.de/cps/rde/xbcr/bst/
xcms_bst_dms_22175__2.pdf 
Weiand, Achim. BP übernimmt Veba Oel und 
Aral. Post Merger Integration und Unternehmens-
kultur. Bertelsmann Stiftung. Gütersloh 2007. 
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